Monthly Farm Marketings of Crops, Oklahoma, 2002-2006

Winter Wheat, Percent of Total Sales!

Year Jun Jul Aug Sep Oct Nov Dec Jan Feb Mar Apr May
2001-02 7 21 16 5 2 6 4 8 10 4 8 9
2002-03 29 20 11 8 4 3 4 3 3 3 5 7
2003-04 17 19 8 5 8 9 5 7 4 10 2 6
2004-05 19 8 5 8 4 11 8 8 16 7 2 4
2005-06 26 13 14 12 5 2 8 7 5 3 1 4

All Hay, Percent of Total Salest

Year May Jun Jul Aug Sep Oct Nov Dec Jan Feb Mar Apr
2001-02 8 14 16 16 12 7 6 6 4 4 3 4
2002-03 5 9 15 13 11 9 8 8 7 6 5 4
2003-04 8 13 17 16 10 7 5 7 6 4 4 3
2004-05 6 11 15 14 10 7 6 7 8 6 5 5
2005-06 7 11 14 13 9 7 7 7 7 6 7 5

Grain Sorghum, Percent of Total Sales!

Year Aug Sep Oct Nov Dec Jan Feb Mar Apr May Jun Jul
2001-02 5 4 11 23 19 18 3 3 4 3 5 2
2002-03 8 16 7 20 22 7 4 5 5 4 1 1
2003-04 17 4 7 19 23 19 3 3 4 1 - -
2004-05 2 11 20 4 22 16 9 8 4 1 2 1
2005-06 5 11 8 22 22 15 3 3 4 5 1 1

Monthly farm marketings as a percent of annual total used for calculating marketing year average prices. Marketing year usually begins with the month of harvest.

Major Wheat Varieties, by District, Oklahoma, Crop Year 2007
. West North South East

Variety Panhandle Central Southwest Central Central Central Northeast Central Southeast | State

Percent Percent Percent Percent Percent Percent Percent Percent Percent Percent

Hard Red

Jagger 329 53.2 50.3 37.9 39.9 13.1 14.6 22.3 0.0 40.8
Jagalene 18.9 18.3 115 234 12.7 5.2 7.3 4.0 0.0 16.8
2174 1.0 5.1 44 6.0 5.9 1.9 15.2 49 0.0 5.1
Overley 0.0 3.0 2.3 8.3 4.7 0.7 12.2 19.9 0.0 4.8
Cutter 1.0 3.8 5.0 2.0 2.8 3.6 0.0 0.4 0.0 2.9
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